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I bo ld ly  be lie v e ...

If  w om e n  w an t  t o  adv anc e
in  t he  w or kp lac e , t he y  MUST 

turn up the volume on their voice!



HOW I WILL SERVE AND SUPPORT YOU TODAY?

How to  speak confidently  without saying a word.

Be  MORE  Assertive and  LESS Appreciative in your Leadership role.

Be  aware of self -sabotaging talk  vs superior self -talk. 

Establish  NON -negotiables  to set boundaries and prevent burnout in 
the workplace.

DELETE  weak words and replace them with  WEALTHY  words when 
communicating internally and externally for career advancement.

S:

A:

T:

N:

D:



Quinn Conyers?
WHO IS



20 0 7...
The  1s t  t im e  I m ade  m y  v o ic e  v is ib le  in  m y  c ar e e r



TOP 5 MASSIVE MISTAKES MANY W OMEN MAKE
IN THE W ORKPLACE, CAUSING THEIR VOICES TO BE MUTED



# 5: PASSIONATE PAM



# 4: OVERLOOKED OLIVIA...



# 3: HELPFUL HEATHER...



# 2: ANXIOUS ALLISON...



# 1 SORRY SALLY





SO, HOW  DO I MAKE MY VOICE VISIBLE AS A LEADER
SO I CAN ADVANCE AS A LEADER?



-TIP: 78.6%  w e ll w e ll-g r oom e d  pr o f e ss ionals  have  
s t r onge r  c ar e e r  advanc e m e nt

S: Sp e ak c o nf id e n t ly  b e f o r e  y o u  s ay  a  w o r d ...



HOW  ELSE CAN I MAKE MY VOICE  VISIBLE
SO I CAN ADVANCE IN MY CAREER W ITH CONFIDENCE?

Be  awar e  and consc ious of  your  non-ve r bal 
communicat ion.

Color s conve y conf ide nce .

Your  walk can conve y WORRY or  WISDOM.



Be c o m e  t r ans p ar e n t  & aw ar e  o f  s ab o t ag ing  v s . s e lf -t a lkT: Be  aw ar e  o f  s ab o t ag ing  v s . s e lf -TALK



FROM SELF-SABOTAGING TALK TO SUPERIOR SELF-TALK

Se lf -Sab o t ag ing  Se lf -Talk

“I’m  no t  r e ady t o  apply  f o r  a pr om ot ion.”

“I’m  ne w  he r e , t he r e  ar e  pe ople  w it h m or e  e xpe r ie nc e .”

“The y w on’t  lis t e n t o  m e , I'm  “Mille nnial,
Ge n Z, Baby Boom e r , e t c .”

“I don’t  w ant  t o  se e m  t oo  aggr e ss ive  o r  t oo  m uc h.”

“I hat e  t alking in f r ont  o f  pe ople .”

“I don’t  w ant  t o  m ake  a m is t ake  in f r ont
of  m y c o-w or ke r s / c o lle ague s.”

“Last  t im e  I applie d , I d idn’t  ge t  it .”

“I am  f ully  pr e par e d and pe r f e c t ly  pos it ione d
f or  t his  oppor t unit y .”

“I br ing e xpe r t ise  t o  m y ne w  posit ion t hat  o f f e r s  a 
uniq ue  and pow e r f ul pe r spe c t ive  on ge t t ing t hings

done  m or e  e f f e c t ive ly.”

“My t hought s  and ide as  ar e  be ne f ic ial  t o  m y t e am  
r e gar dle ss  o f  t he ir  r ac e , age  o r  se xual o r ie nt at ion. 

“My e ne r gy is  m y supe r pow e r , and I c om m unic at e  w it h 
pass ion and c onvic t ion.”

“I'm  a c onf ide nt  c om m unic at o r  and m y vo ic e  is  valuable .” 

“My goal is  t o  be  pe r f e c t , but  t o  pr ogr e ss
in t he  w or k t hat  I do .”

“Tim e  is  on m y s ide , and f ully  pr e par e d
f or  t his  ne w  oppor t unit y . 

Sup e r io r  Se lf -Talk (Luxur y  Lang uag e  Up g r ad e )



A: Be  MORE as s e r t iv e  and  LESS
ap p r e c ia t iv e  in  y o ur  le ad e r s h ip  r o le  



HOW  CAN I BE MORE ASSERTIVE AND LESS APPRECIATIVE?

Cont r ibut e Conne c t Cle ar ly 
Communicat e



CLEARLY COMMUNICATE...

Ne e d your
he lp wit h a

pr oje c t

How can we promote  more 
women in leadership roles? 

-TIP: Your  vo ic e  v ia e m ail and  spe aking  at  m e e t ings  should  be  
r ic h e s t ab lish you as  a c onf ide nt  c om m unic at o r .



Communication &
P u blic S peaking 

is no longe r
a “Sof t ” Skill... 



N: Es t ab lis h  y o ur  No n-Ne g o t iab le s



THESE ARE MY NON-NEGOTIABLES



W HAT ARE YOUR NON-NEGOTIABLES?

Po w e r  Do w n a t  7PM

Sc he d ule  'Do  No t  Dis t ur b '  Tim e  W e e kly

Say ing  "No " W it ho ut  an  o v e r  e xp lanat io n

Us e  Ev e r y  Dr o p  o f  PTO

1-Ho ur  De lay  Be f o r e  Re p ly  Mo d e

Se t  a  f ir m  b o und ar y  b y  t ur ning  o f f  w o r k d e v ic e s  a f t e r  7PM t o  r e c la im  yo ur  e v e ning  and  
r e c har g e  unap o lo g e t ic a lly .

Blo c k o f f  1–2 ho ur s  a  w e e k f o r  unint e r r up t e d  t im e  t o  t hink, c r e a t e , o r  r e s t . Sc hd ule  no  
m e e t ing s , no  e m ails , no  ap o lo g ie s .

No r m alize  p r o t e c t ing  yo ur  b and w id t h b y  g r ac e f ully  d e c lining  t as ks  t ha t  d o n’t  a lig n w it h  
yo ur  p r io r it ie s , c ap ac it y  o r  jo b  d e s c r ip t io n .

Yo ur  r e s t  is  no t  a  r e w ar d , it ’s  a  r ig ht . Sc he d ule  and  ac t ua lly  t ake  yo ur  v ac a t io n d ays , no  
g uilt , no  c a r r y -o v e r s .

Take  a  p aus e , g iv e  yo ur s e lf  a  f ull ho ur  b e f o r e  d iv ing  int o  e m ails  o r  r e s p o nd ing  t o  o ne s  
t ha t  hit  a  p r e s s ur e  p o int .



D:

Dis c o unt  Dia le c t Luxur y  Lang uag e

De le t e  W e ak W o r d s  f r o m  y o ur  c o m m unic a t io n  s t y le



W HAT EXACTLY IS LUXURY LANGUAGE?



How do I m ake  
m y v oic e  v is ible   

le v e r aging

Luxury 
Language? 



Re m o v e  any  w e ak w o r d s  f r o m  y o ur  Linke d In  o r  
Co m p any  Bio .

Ana ly ze  a ll p r e s e nt a t io n / in t e r v ie w  o p p o r t unit ie s  
f o r  W EAK w o r d s  o r  W EALTHY w o r d s .

Re p lac e  y o ur  s t and ar d  p it c h  o r  in t r o d uc t io n  
w it h  a  Ve r b a l Bus ine s s  c a r d  w he n ne t w o r king , 
p e r f o r m anc e  r e v ie w s  o r  a t t r ac t ing  ne w  c ar e e r  
o p p o r t unit ie s . 

-TIP: St ar t  p r om o t ing  your  t r ansf o r m at ion no t  your  t it le .



What is exactly is a

?



I'm a Cust ome r  
Expe r ie nc e  

Manage r

I DEVELOP and DELIVER dynamic  pr e se nt at ions t o  e nc our age  
c ur r e nt  c lie nt s t o  e xplor e  o t he r  pr oduc t s and se r vic e s we  have  
t o  of f e r  t hat  c an boost  t he ir  busine ss or  gr ow t he ir  br and. 

Fr om Disc ount  Diale c t                  Luxur y Language

I'm a Mar ke t ing 
Exe c ut ive

I CURATE r ic h and r obust  mar ke t ing c ampaigns t hat  at t r ac t  
and r e t ain Ge n Z c lie nt s so  t he y will be c ome  loyal c lie nt s f or  
a lif e t ime . 

Im in HR
I c r e at e  a saf e  spac e  f or  e mploye e s t o  shar e  t he ir  wins and 
st r uggle s wit hin our  c ompany. I also  suppor t  ne w hir e s wit h 
le ar ning our  c ompany c ult ur e  so  r e t e nt ion is high and bur nout  
is low, making our  or ganizat ion one  of  t he  t op plac e s t o  wor k. 

EXAMPLES OF VERBAL BUSINESS CARDS



DOES ANYONE KNOW  W HO THIS IS?



-TIP: Make  your  vo ic e  v is ib le  by  le ve r ag ing  t he  ar t  o f  Luxur y  
Language  in t he  w or kp lac e
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